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Director’s
Message

Dear Colleagues,

To begin with congratulations on becoming the Oman Insurer of the Year 

- MENAIR Insurance Awards 2016. We have set a new benchmark and it 

is the hard work and efforts of each and every one that has contributed 

to this success. This is a year of challenges for all industries owing to the 

economic challenges that face us in light of the oil prices. Yet we can 

be hopeful because we have always striven to maintain our standards 

of excellence. Our innovative products, our quality of service and 

understanding our consumer’s needs have all helped us stay ahead of the 

rest and in the months ahead too we will uphold our commitment in  

these areas. 

Our greatest asset is our people and the introduction of the monthly 

emailers on various subjects is a great way to empower individuals with  

a wealth of information for growth and self-improvement. 

Together as a team, let’s move forward making the best of every 

opportunity, overcome challenges and be inspired and succeed. 

Ms. Safana M.A. Al Barwani

Director 

Our innovative 

products, our quality 

of service and 

understanding our 

customer's needs 

have all helped us stay 

ahead of the rest.
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Capital Market Authority Report
Insurance sector performance in the Sultanate 
for the financial year 2015

1.	 Gross	direct	premiums	of	insurance	sector	during	the	financial	year	2015

 Financial statements indicate that the Insurance sector in the Sultanate has achieved growth in 

gross direct premiums of insurance in the financial year 2015 compared to the same period in 

2014. The rates varied according to the different types of insurance.

 It is worth mentioning that direct premiums of insurance grew by 11% to OMR 46 million in the 

fiscal year 2015 compared to the fiscal year 2014. Gross direct premiums of insurance sector grew 

by OMR 446 million compared to OMR 400 million to the same period in 2014.

2.	 Net	direct	premiums	in	the	fiscal	year	2015

 The net direct premiums for the fiscal year 2015 increased by 12% to OMR 249 million compared 

to OMR 222 million to corresponding period in 2014. Total net direct premiums for three quarters 

of the fiscal year 2015, is 195.4 million compared to 171.4 million during same period last 

year 2014. It shows that Medical Insurance and Group Life Insurance are continually increasing 

exceeded by 40% of the total subscriptions in other insurance categories. This reflects the 

importance of these two categories in contributing effectively in the role of insurance coverage in 

the advancement of the Omani society.

 On the other hand, the transport and liability insurances declined by 22% and 15% respectively in 

2015 compared to 2014 due to the reduction in public expenditure by public and private sectors 

on the back of oil prices slump.

3. Retention ratio

 The retention rate of the property, transport and engineering insurances are the lowest in 2015 

compared to other insurances, 10%, 17% and 20% respectively due to re-insuring the large part of 

the risks with re insurance companies. 

 On the other hand, the retention rate of the auto insurance (Comprehensive and Third Party) has 

been the highest among other insurances with 88% for the comprehensive insurance and 84% for 

the Third Party insurance in 2015. It’s also noted that the decrease in retention ratio in individual 

life insurance recorded a rate of 66% compared to 74% last year.

4.	 Total	operating	results	of	insurance	companies	in	the	fiscal	year	2015

 The data pointed out that the earned premiums grew by 13% during 2015 to hit RO 239 million 

compared to RO 213 million in 2014. The net compensation increased from RO 139 million to 

RO167 million in 2015. 

 On the other hand, the net commissions by the insurance companies from the reinsurance 

companies for re-insurance part of the local insurance policies with them increased from  

RO 23 million in 2014 to RO 25 million in 2015.

 The production cost increased from RO 43 million in 2014 to RO 55 million in 2015.

5.	 The	five	largest	companies	in	the	sector	during	the	financial	year	of	2015

 The national companies represent the bulk of the insurance market in the Sultanate. National Life 

and General Insurance Company occupies the first place among these companies and has  

OMR 90 million share in the gross premiums, with 21 per cent, followed by Dhofar Insurance 

Company with 15 per cent, followed by Oman United Insurance Company with 9 per cent and 

then Al Ahlia Insurance & Al Madina Insurance with 7 per cent for each.
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Dear Colleagues, 

Greetings! I have been physically away from Al Madina but my heart continues to beat with you all. In this 
issue of Connect I wish to share some thoughts on how I view insurance business where I have spent more 
than 34 years of my life.

We live in a risky environment. The most recent crash of Fly Dubai aircraft in Russia was a tragic incident 
that was most unexpected. The blasts in Belgium were a shock that will reverberate around the globe for 
some time. Precious lives and millions of dollars’ worth of property were destroyed in the blink of an eye. 
The aftermath of such an event is often traumatic and recovery is difficult. While emotional scars heal over 
time financial security does go a long way in mitigating one’s list of woes in such tragic circumstances. 
Insurance plays an important role in providing this security. As insurance is a way of mitigating risks it is 
important that the business of insurance itself be made risk free or delinked from risk as much as possible. 
Insurers act as trustees of the premium pool from which the policyholders are compensated in the event 
of an unfortunate incident. It is important that the financial security of the pool is protected such that 
it can always meet its obligations to its claimants. It is unfortunate that many of us in the insurance 
profession get lured by short terms gains and expose the pool to risks that can have a negative impact on 
its ability to pay. 

In addition to being a trustee, we insurers are also repository of huge bank of knowledge that can help 
the society to appreciate the dangers of risky behavior and its impact on lives, property and the economy. 
We have not been very proactive in sharing this knowledge with our community. I believe that insurance 
awareness has to do more with changing our risky behavior and adopting practices that will lead to a safer 
community and fewer manmade tragedies. The world today, thanks to technology and 
social media has never been closer. Distance is no longer an issue where events and 
opinions are shaped by Twitter, Facebook and Instagram. If insurance engages these 
mediums to share the knowledge it has on losses, its cause and its prevention it will 
make our lives and our community safer. It will also cut down wastage that takes 
place through these tragic losses. 

As insurers we tend to measure our performance through gross contributions, 
underwriting margins, combined operating ratios, return on equity and miss out on 
the most important criteria. After spending more than 3 decades in insurance 
I strongly believe that there should be only two criteria for measuring the success 
of an insurance company – how sustainable is the policyholder’s pool when 
it comes to settlement of claims and our empathy for the claimants. 
The empathy factor will ensure strong business retention and new 
clients who value quality and sustainable pool will ensure sound 
combined operating ratio. Both of these put together will 
ensure healthy return on equity. While sustainability of the 
pool can be measured by actuaries the empathy factor 
is subjective but can be made part of our DNA. I look 
forward to the day when we can score ourselves 
high on both of these criteria… and the 
financials will then automatically 
take care of itself.

With best wishes,

Gautam Datta

A few words...
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Acting 
CEO’s 

Message

Dear Colleagues,

Every new role brings with it new opportunities and I look 
forward to working together as a team and setting new 
benchmarks for Al Madina Takaful.  

To begin with I would like to thank the Board  of Directors 
and CMA for all the support and entrusting me with the 
stewardship of this company. 

We have grown as a company and from being the first 
Islamic insurance provider in Oman to today being the most 
awarded one, we have set new benchmarks in the Islamic 
insurance industry in Oman. This success and achievement 
is accomplished by our teamwork and assiduous pursuit of 
excellence. Best-in-class products and exceptional service 
has been our pride and we will continue to uphold our 
industry-leading status.

This year, the world faces the economic impact of unstable 
oil prices. Our business too will face new challenges, 
however I am confident that we will find innovative ways to 
overcome these challenges and continue to move forward 
as one. 

Together, we shape the future of this company and I 
look forward to your support in helping me meet your 
expectations.

Usama Al Barwani
Acting CEO

The Future is 
in our hands.

This year, the world faces the economic impact of unstable 
oil prices. Our business too will face new challenges, 
however I am confident that we will find innovative ways to 
overcome these challenges and continue to move forward 
as one. 

Together, we shape the future of this company and I 
look forward to your support in helping me meet your 
expectations.

Usama Al Barwani
Acting CEO
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Dear Colleagues,

Let me begin by thanking you for the confidence vested in 
me as your COO. It is an honor and privilege to serve you and 
I am grateful for the opportunity. 

This is an exciting and challenging time. The changing oil 
prices places a huge challenge for every business but it is 
also an exciting one, because we have the opportunity to 
innovate. To find new ways of reaching out to our customers 
and deliver new products with a lot less. These challenges 
are not unique to just one company or industry, so it is 
imperative that we look for innovative answers. In the past 
year we introduced innovative products and found new ways 
of reaching out to our customers. As Oman’s first Takaful 
provider, we have always sought to bring new experiences 
and products to our customers and as Oman Insurer of the 
Year 2016, we have set a new benchmark. 

Innovation in the face of challenges is key to our growth and 
success and together let’s find ways to do so in our everyday 
tasks. Sharing in ideas, collaborating with each other, seeing 
our business through our customers perspective are some 
of the ways in which we can start developing an innovative 
approach to our business. Innovative thinking is a habit and 
begins in small ways. So let’s start the next quarter with this 
in mind and look at each challenge as an opportunity with 
innovative answers. 

Ajay Srivastava
Chief Operating Officer

COO’s
Message
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Innovation in the face of challenges is key to our growth and 
success and together let’s find ways to do so in our everyday 
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of the ways in which we can start developing an innovative 
approach to our business. Innovative thinking is a habit and 
begins in small ways. So let’s start the next quarter with this 
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Innovation is 
key to success.
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Al Madina Takaful wins Oman Insurer of the Year at the 
MENAIR Insurance Awards 2016. 

Cover Story

As Oman’s first Takaful provider, we have continually 

set new benchmarks in Islamic insurance to give our 

customers best in class products and services. 

Al Madina Takaful has become the proud recipient of 

yet another coveted award in the insurance industry 

in the Middle East. The company was named ‘Oman 

Insurer of the Year’ at the MENAIR Insurance Awards 

2016 held on 27 January 2016 in Dubai. The awards 

are judged by an independent panel of experts and 

recognize excellence of companies and people in the 

industry.

The award is one of the most reputed and respected 

recognition in the industry. Al Madina Takaful was 

named finalist in three categories and won the 

Oman Insurer of the Year beating competition across 

both Takaful and conventional insurance segments 

in Oman. Al Madina also was the only insurance 

company from Oman to be recognized at this year’s 

awards programme. 

Speaking at the awards ceremony, Gautam Datta 

said, “Wining the Oman Insurer of the Year award 

is remarkable, as this is the first time we are being 

recognized in the larger insurance industry, beyond 

the Takaful segment we operate in. This is a milestone 

achievement for the organization beating both local 

and regional players operating in Oman, and comes at 

a time when the industry is facing tough challenges. 

It’s a great reward for the hard work and commitment 

of our team, business partners and clients. A huge 

thank you to all.” 

Speaking on the success, Usama Al Barwani, Acting 

CEO, Al Madina Insurance Co. added, “It give us 

immense pride to be chosen as Oman Insurer of the 

Year. This is a coveted platform, and we are excited 

to be chosen to represent the industry in this stature. 

It inspires us further to meet and exceed customer 

expectations and excel in the way we do business. We 

extend our thanks to all stakeholders, and the CMA for 

their continuous support.”

Earlier, the company bagged the General Takaful 

Company of the Year Award at the Middle East 

Insurance Industry Awards 2015. 

The award is one of 

the most reputed and 

respected recognition in 

the industry.

A Journey of Success 
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Finance	department	is	entrusted	with	a	noble	

responsibility.	

Often it is said, the final product is delivered to an 

insurance customer when the cheque in settlement of a 

claim due to an unfortunate event is handed over to the 

customer. An insurance policy is a promise given to the 

customer and this promise is well delivered only when 

the settlement cheque is handed over to the customer. It 

is our department’s pride that we get to fulfill this noble 

responsibility of delivering the company’s promise and 

thus ensuring customer satisfaction.

Our Team

We can never project a picture without a screen. In the 

same way, the Finance department cannot do anything 

without the contribution, involvement and commitment 

of the staff members. We are blessed to have an 

excellent Finance team which leaves no stone unturned 

to fulfill the responsibilities given to us. We encourage 

It is our department’s 

pride that we get 

to fulfill this noble 

responsibility of 

delivering the 

company’s promise and 

thus ensuring customer 

satisfaction.

A CLOSER 
LOOK 
The Finance 
Department

Finance
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all our team members to pursue their careers and 

we feel proud to announce that the team members 

are in various stages of progress with regard to their 

academic pursuits.

Cost Monitoring & Optimization

The Finance department is entrusted with the 

responsibility of monitoring the profitability of the 

organization by constant comparison with Budgets 

followed by due analysis and provide periodical 

reports to the Top management and the business 

units about the performance of the company vis-à-vis 

the approved Budgets.

The optimization of costs is one of the fundamental 

aspects of a successful and profitable organization. 

The Company Management fully understands the 

value of this process. In our department and as an 

organization we endeavor to do our duty in this 

respect with all seriousness.

Our Commitment

We will continue to improve our contributions to 

the Company’s cause and to enhance customer 

satisfaction thus resulting in improved profitability for 

the organization.
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Al Madina Takaful reaches 
out at the Home  
Show 2016

Home Show 

Al Madina Takaful was part of The Home Show, 

Oman's largest, best attended and most successful 

exhibition for home builders and homeowners.  

The Home Show provides a successful business 

opportunity for manufacturers and suppliers of home 

improvement products, equipment and services 

to meet tens of thousands of home builders and 

homeowners, the vast majority of whom attend 

in search of ideas and solutions for their home 

improvement projects. 
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This was the perfect opportunity for Al Madina 

Takaful to meet this target segment and with a well-

appointed stall of its own. The Al Madina Takaful stall 

offered best-in-class insurance solutions. With a host of 

products ideally suited for prospective homeowners, 

the staff at the stall was able to guide them through 

the right products, like home insurance and domestic 

help insurance products. Being present at The Home 

Show helped Al Madina reach out to a larger audience 

and it gave our employees an opportunity to interact 

with the target audience in a meaningful way. 

The Al Madina Takaful stall 

offered best-in-class insurance 

solutions. With a host of 

products ideally suited for 

prospective homeowners.
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According to the directives of His Majesty Sultan 

Qaboos Bin Said, Omani women should take 

advantage of all the opportunities given to them in 

order to prove their efficiency and their ability to 

overcome the obstacles.

Hence Siham bint Musalim bin Qassim Al Busaidi is 

keen on realizing her ambitions. Today she is the first 

Omani woman to head an insurance branch in the 

Omani society. 

Siham worked at the Royal Oman Police since 2001, 

where she participated in different fields and won 

first place in Shooting, Athletics, Marathon and many 

others. 

In 2007, she was chosen among the first women 

road traffic crew at the Royal Oman Police. Then 

she sought to expand her knowledge and work 

experience in the private sector so she can join Al 

Madina Takaful Company. She worked in the field 

of accidents and headed up a training team on 

accident planning and implementation of traffic law.

Siham did not stop at this point, she has sought 

to develop her knowledge and organized her life 

between work and study to complete her master's 

degree studies.

Now she is successful in marketing, leadership and 

management as the first director of insurance branch 

among insurance companies in the Sultanate.

An Everyday 
Inspiration
Siham Bint Musalim Bin Qassim Al Busaidi 


